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The 2007 Annual Convention: A Success!

In this Issue: The Largest Gathering of Leading Hispanic and International Businesses took
- place in San Juan, Puerto Rico, September 19-22.
0 USHCC 28
ggg:gngiocr;m The THCC is proud to announce the tremendous success of the USHCC 2007 Annual
Convention, Business Expo, and International Pavilion.
0 10 Most

Influential . . " . "
Hispanic The four-day event took placg in San Juan, I_Duerto Rlco, an enchaqted island" that
Canadians - proved to be the perfect location for conducting business and "bridging commerce
HISPANICS: The among the Americas," keeping true to this year's Convention theme.
Undiscovered
Factor We look forward to 2008 in Sacramento, Californial
Open House &
Strategic Convention Highlights
Networking with
the CAMC . . . . L

= The creation of an International Committee within the USHCC initiated and
“Why Mexicans led by the Toronto Hispanic Chamber of Commerce.
Don't Drink = The free, two-day Business Expo from September 21 - 22 featured nearly
oion Wb 200 exhibitors including an International Pavilion and the USHCC
e Foundation’s Small Business & Workforce Development Pavilion.
Upcoming Events = The Convention culminated with a special Awards Ceremony to celebrate
by THCC and and recognize the achievements of local and statewide Hispanic
Friends Chambers of Commerce, extraordinary Latina and Latino business leaders
PPAE Leaders and entrepreneurs, and government advocates on behalf of the Hispanic
meet with business community.
Toronto Hispanic = THCC is proud to announce a new partnership created with the Morris
Chamber of County Hispanic Chamber of Commerce in order to increase business

Commerce opportunities and benefits to its members.
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“Why Mexicans Don’t Drink Molson™

In collaboration with OWIT —
Organization of Women in
International Trade

The last 13" June, the Toronto Hispanic
Chamber of Commerce and the
Organization of Women in International
Trade were bringing a private audience
with the journalist Andrea Mandel-
Campbell, author of the new book “Why
Mexicans Don’t Drink Molson”

Ms Mandel-Campbell talked about why
Canada has not been more successful
in going global and what we should be
doing about it to make sure our
underestimated strengths and abilities
are successful on the global stage.

This is the first book to look at the
disparate elements of the Canadian
business economy from a historical,
cultural and industrial policy perspective
to explain Canada’s place in the
changing global context.

We had a gratitude company of the
Mexican Consul Mr. Carlos Pujalte and
Alejandro Monsivais of Cultural
Department. They were our sponsor,
and our journalist was pleased to speak

about Mexico’s economy as an
important developer in the American
economy.

This social event happened at
Scotia Plaza and during the break,
with an excellent wine and cheese,
we enjoyed not only a good
company from Consulate delegates
but we had the presence of Amanda
Devogel, co-president OWIT, Susan
Baka, co-president OWIT, Carla
Kearns, VP events OWIT, Claudia
Lara sponsorship Director THCC,
and Idalia Obregon President
THCC.
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